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AI - DIGITAL MARKETING 



COURSE NAME: AI Driven Digital Marketing 

TOTAL DURATION: 45 Hrs 

MODE OF DELIVERY PHYSICAL CLASSROOM TRAINING AT RESPECTIVE COLLEGES 

TRAINER TO STUDENT 

RATIO: 
1:50 

TOTAL MARKS: 
75 (External) + 25 (Internal) 

(Final Assessment shall be done by TNSDC) 

 

 

Table 1 

OVERALL COURSE 

OBJECTIVE: 

• Analyze how AI reshapes marketing workflows, 

consumer insights, and decision-making models across 

digital ecosystems. 

• Design and develop coherent, brand-aligned marketing 

content by integrating generative AI tools with creative 

strategy principles. 

• Evaluate and apply AI-driven data insights for customer 

segmentation, targeting, and customer-journey mapping 

to strengthen data-driven decision-making. 

• Formulate and create content strategies using AI-based 

semantic search, audience intention mapping, and 

relevance optimization frameworks. 

• Create and implement automated workflows and 

personalized communication journeys using AI-powered 

tools for enhanced customer engagement. 

• Develop, integrate, and evaluate comprehensive AI-

enabled marketing campaigns with measurable KPIs, 

ensuring performance tracking and continuous 

optimization. 

LEARNING 

OUTCOME: 

 

1. Interpret the role of AI in transforming marketing workflows and 

decision-making 

2. Design brand-aligned content using AI tools with coherence and 

creativity 

3. Apply AI insights for targeting, customer journey mapping, and 

data-driven decisions 

4. Create AI-optimized content based on semantic search logic 

 5. Create automated workflows and personalized communication 

using AI tools 

6. Construct comprehensive AI-enabled marketing campaigns with 

measurable KPIs 



 

 5. Create automated workflows and personalized 

communication using AI tools 

6. Construct comprehensive AI-enabled marketing campaigns 

with measurable KPIs 

TABLE 2: MODULE WISE COURSE CONTENT AND OUTCOME 

SL.NO MODULE NAME MODULE CONTENT MODULE 

LEARNING 

OUTCOME 

DURATION 

(HRS) 

1 Evolutions of AI 

in Marketing 

Evolution of AI; 

machine learning 

basics; AI in the 

marketing funnel; 

overview of generative 

AI tools 

Interpret the role 

of AI in 

transforming 

marketing 

workflows and 

decision-making 

6 

2 AI-Assisted 

Content Creation 

& Branding 

Generative content 

creation (text, image, 

video); AI in design 

tools; content 

automation workflows 

Design brand-

aligned content 

using AI tools with 

coherence and 

creativity 

8 

3 Predictive 

Analytics & 

Customer 

Intelligence 

Customer 

segmentation using AI; 

predictive modelling; 

sentiment analysis; 

recommendation 

engines 

Apply AI insights 

for targeting, 

customer journey 

mapping, and data-

driven decisions 

8 

4 AI in SEO & 

Search 

Optimization 

AI keyword research; 

semantic search; 

content optimization 

using NLP tools 

Create AI-

optimized content 

based on semantic 

search logic 

7 

5 Marketing 

Automation & 

Personalization 

Email automation; AI 

chatbots; 

personalization at 

scale; CRM automations 

Create automated 

workflows and 

personalized 

communication 

using AI tools 

8 



6 AI-Driven 

Integrated 

Campaign 

Strategy 

Multi-channel AI 

campaign design; 

ethical AI use; 

measurement 

frameworks; 

attribution modelling 

Construct 

comprehensive AI-

enabled marketing 

campaigns with 

measurable KPIs 

8 

TABLE 3: OVERALL COURSE LEARNING OUTCOME ASSESSMENT CRITERIA AND USE 

CASES 

Learning 

Outcome 

Assessment Criteria Performance Criteria Use Cases 

Interpret the role 

of AI in 

transforming 

marketing 

workflows and 

decision-making 

Evaluate ability to 

identify AI 

components, explain 

workflows, and 

interpret AI-driven 

outputs 

Demonstrates clarity in explaining AI’s impact 
on marketing funnels 

and decision 

automation 

Compare AI-

generated 

customer insights 

from two tools 

Design brand-

aligned content 

using AI tools 

with coherence 

and creativity 

Assess ability to 

generate text, images, 

and videos using AI 

and align output with 

brand tone 

Creates coherent, 

platform-appropriate 

AI-assisted content with 

branding consistency 

Generate a social 

media post series 

using AI text + image 

tools 

Apply AI insights 

for targeting, 

customer 

journey 

Evaluate 

interpretation of 

segmentation models, 

sentiment outputs, 

Uses AI-generated 

insights to refine 

targeting and map 

customer journey 

Create a predictive 

segmentation 

dashboard using AI 

insights 

mapping, and 

data-driven 

decisions 

and predictive 

analytics 

touchpoints 
 

Create AI-

optimized 

content based on 

semantic search 

logic 

Assess ability to use 

AI keyword tools, 

semantic clustering, 

and NLP optimization 

Produces semantically 

optimized content using 

AI-driven search 

patterns 

Optimize a blog using 

AI semantic keyword 

recommendations 



Create 

automated 

workflows and 

personalized 

communication 

using AI tools 

Evaluate ability to 

design chatbot flows, 

email automations, 

and personalization 

triggers 

Builds functional multi-

step AI automations 

demonstrating 

sequencing and 

personalization 

Develop a 3-step 

personalized 

onboarding 

workflow using AI 

Construct 

comprehensive 

AI-enabled 

marketing 

campaigns with 

measurable KPIs 

Appraise the learner’s 
ability to integrate AI 

tools, justify channel 

strategies, and map 

measurable KPIs 

(reach, engagement, 

conversions, ROI) to a 

multi-stage marketing 

campaign. 

Synthesizes a full-

funnel AI-enabled 

campaign incorporating 

channel alignment, 

clearly defined KPI 

frameworks for 

optimization. 

Design an AI-

powered, cross-

platform digital 

marketing campaign 

for launching a new 

product—include AI-

generated content 

assets, predictive 

audience targeting, 

automation triggers, 

and KPI dashboards 

for performance 

tracking. 

 

 

 

 



TABLE 4: LIST OF FINAL PROJECTS (PROJECTS THAT COMPREHENSIVELY COVER ALL 

THE LEARNING OUTCOME) 

SL.NO FINAL PROJECT 

 

 

1 

Create an AI-Powered 7-Day Social Media Campaign 

Plan and execute a weeklong social media campaign using AI tools for scheduling, 

trend analysis, and content generation. Optimize engagement through predictive 

analytics and automation. 

 

 

2 

Build an AI-Assisted Landing Page with SEO-Optimized Content 

Use AI copywriting and design platforms to create a responsive landing page with 

keyword-optimized content. Improve visibility and conversions through SEO-

driven insights. 

 

 

3 

Develop a Predictive Customer Segmentation Model 

Apply machine learning algorithms to segment customers based on behaviours 

and preferences. Predict future buying patterns for targeted marketing 

campaigns. 

 

4 

Execute an Email Automation Funnel 

Design an automated email marketing sequence using AI for personalization and 

performance tracking. Measure open rates and optimize for higher conversion. 

 

5 

Conduct an AI-Driven Competitor Analysis 

Use AI tools to monitor competitors’ digital strategies, keyword usage, and ad 

performance. Identify gaps and opportunities for brand differentiation. 

 

6 

Design a Chatbot Conversation Flow 

Create an intelligent chatbot script using NLP models for customer engagement. 

Optimize tone, responses, and user experience through testing and iteration. 

 

7 

Create an AI-Based Content Calendar 

Generate a data-driven editorial plan using AI to predict high-engagement 

content topics. Automatically suggest posting times and formats across channels. 

 

8 
Build an AI Marketing Analytics Dashboard 

Integrate multiple data sources into an interactive dashboard using AI 

visualization tools. Track campaign performance, ROI, and audience insights in 



 
real time. 

 

9 

Generate a Visual Brand Kit Using AI 

Employ AI design tools to create a cohesive brand identity including logos, color 

palettes, and fonts. Ensure visual consistency across marketing assets. 

 

 

10 

Pitch an AI-Enabled Digital Strategy 

Develop and present a strategic proposal that integrates AI into various 

marketing functions. Highlight automation, personalization, and data intelligence 

benefits. 

 

 

11 

Create an AI-Optimized LinkedIn Strategy 

Leverage AI analytics to enhance LinkedIn content performance, audience 

targeting, and outreach. Build professional visibility using personalized 

engagement tactics. 

 

 

12 

Build a Customer Persona Matrix with AI 

Use data-driven insights from AI to map detailed customer personas. Visualize 

demographic, psychographic, and behavioural traits for better campaign 

alignment. 

 

13 

Design an AI-Enhanced Product Launch Funnel 

Construct a multi-stage automated marketing funnel for product launch. Use AI to 

forecast audience response and personalize messaging across platforms. 

 

14 

Produce an AI-Generated Short Video Series (Theme Based) 

Create a branded video series using AI video generation and editing tools. 

Automate scripting, visuals, and subtitles for social media optimization. 

 

 

15 

Create an AI-Assisted Local SEO Strategy 

Use AI tools to enhance local search visibility through keyword mapping, content 

generation, and geo-targeted optimizations. Track results via performance 

analytics. 

 

16 

Develop an AI-Based Crisis Communication Plan 

Design an AI-supported system for monitoring brand reputation and managing 

crises in real time. Use predictive sentiment analysis for proactive response. 



 

 

17 

Conduct Market Research + AI NLP Insight Analysis 

Gather market data and use Natural Language Processing to uncover audience 

sentiment and emerging trends. Summarize actionable insights for strategic 

decision-making. 

 

 

18 

Perform Email A/B Testing Simulation 

Utilize AI to simulate and analyze variations of email campaigns. Determine 

optimal subject lines, content, and visuals through predictive performance 

modeling. 

 

19 

Create a Nonprofit Awareness Campaign with AI 

Use AI tools to design a social awareness campaign that maximizes reach and 

emotional resonance. Optimize targeting and storytelling for donor engagement. 

 

 

 

20 

Design a “Responsible AI” Video 

Create an AI-powered video that features student as part of the narrative while 

promoting ethical, mindful, and balanced use of technology. Incorporate AI-

generated visuals, insights, and analytics to highlight the importance of 

responsible digital behavior and encourage informed, safe, and accountable use of 

AI tools. 

 

TABLE 5: COURSE ASSESSMENT RUBRICS (TOTAL MARKS: 75) 

ASSESSMENT 

CRITERIA 

Learning 

Outcome 

Fair 

(1–5) 

Good 

(6–10) 

Excellent 

(11–15) 

TOTAL 

MARKS 

Evaluate 

ability to 

identify AI 

components, 

explain 

workflows, 

and interpret 

AI-driven 

outputs 

Interpret the 

role of AI in 

transforming 

marketing 

workflows and 

decision-

making 

Basic 

explanation 

with limited 

clarity 

Clear 

explanation 

with 

moderate 

interpretatio 

n 

Comprehensi 

ve 

interpretatio 

n with strong 

workflow 

analysis 

10 



Assess ability 

to generate 

text, images, 

and videos 

using AI and 

align output 

with brand 

tone 

Design brand-

aligned content 

using AI tools 

with coherence 

and creativity 

Basic AI 

content 

with weak 

branding 

Coherent 

content 

aligned to 

brand tone 

Highly 

creative, 

multi-format, 

brand-

consistent AI 

content 

10 

Evaluate 

interpretation 

of 

segmentation 

models, 

sentiment 

outputs, and 

predictive 

analytics 

Apply AI 

insights for 

targeting, 

customer 

journey 

mapping, and 

data-driven 

decisions 

Identifies 

insights 

with limited 

application 

Applies 

insights with 

basic journey 

mapping 

Strategic 

application 

with full 

customer 

journey 

optimization 

10 

Assess ability 

to use AI 

keyword tools, 

semantic 

clustering, and 

NLP 

optimization 

Create AI-

optimized 

content based 

on semantic 

search logic 

Limited 

semantic 

relevance 

Moderate 

optimization 

with 

structured 

keywords 

Highly 

optimized 

semantic, 

NLP- 

enhanced 

content 

15 

Evaluate 

ability to 

design chatbot 

flows, email 

automations, 

and 

personalizatio 

n triggers 

Create 

automated 

workflows and 

personalized 

communication 

using AI tools 

Basic 

workflow 

with limited 

personalizat 

ion 

Functional 

automation 

with 

moderate 

personalizati 

on 

Advanced 

automation 

integrating AI 

triggers & 

adaptive 

personalizati 

on 

15 

Appraise the learner’s 
ability to 

integrate AI 

tools, justify 

Construct 

comprehensive 

AI-enabled 

marketing 

campaigns 

Campaign 

lacks 

structure or 

metrics 

Structured 

campaign 

with basic 

KPIs 

Strategic AI-

driven 

campaign 

with strong 

KPI mapping 

15 



channel 

strategies, and 

map 

measurable 

KPIs (reach, 

engagement, 

conversions, 

ROI) to a 

multi-stage 

marketing 

campaign. 

with 

measurable 

KPIs 

  
& 

optimization 

logic 
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AI - DIGITAL MARKETING 

 

 

DATE DAY/HOUR 1 2 3 4 5 

02.02.2026 MONDAY Introduction foundation AI basics , Evoiuation of AI 

Marketing 

9.2.2026 MONDAY AI Tools Overview and Prompt Engineering,  AI Ethics 

and Responsiple Digital Marketing 

16.2.2026 MONDAY AI Digital Marketing content  Stratage , AI Assisted 

Visuval and Vedio content 

23.2.2026 MONDAY AI Project Link Outcome 

2.3.2026 MONDAY Level – I  Hackathan 

9.3.2026 MONDAY Level – II  Hackathan 

11.3.2026 WEDNESDAY Level – II  Hackathan 

16.3.2026 MONDAY Level – II  Hackathan 

25.3.2026 WEDNESDAY Final Student Seiection , Group Photo 

 

 



 

  



 

Naan Mudhalvan Programme on “AI Driven Digital Marketing” 

  
Under the auspices of Naan Mudhalvan, Trinity College for Women, Namakkal, conducted 

the program titled   "AIDriven Digital Marketing"         on 

February 2,  February 9, February 16, February 23, March 2, March 9, March 11, March 16, 

and March 25, 2026. 

Ms. M. Balambika, a Trainer at NYRON Life Science Limited (and a native of Jallipatti, 

Velliyanai, Karur District), was the resource person. 

 

           She explained the various subtopics of Artificial Intelligence, such as the evolution of AI, the 

basics of machine learning in AI, AI in the marketing funnel, an overview of generative AI tools, the 

creation of generative content (image, text, and video), AI in design tools, content automation 

workflows, customer segmentation using AI, predictive modeling, sentiment analysis, AI keyword 

research, content optimization using Natural Language Processing (NLP) chatbots, personalization at 

scale, the automation of Customer Relationship Management, multi-channel AI campaign design, 

ethical AI use, measurement frameworks, attribution modeling, and so on. 

 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 



 

 

 

 
  



 

 

 



 

  

 



 



 



 

 



 



 



 

 



 



 

 



                                                                                               

 

 

 

TRINITY COLLEGE FOR WOMEN, NAMAKKAL 

 

NAAN MUDHALVAN 2025-26 

EVEN SEMESTER 

 

III B.Sc., CHEMISTRY, III B.Sc., PHYSICS , III 

B.Sc., MATHEMATICS, III B.Sc., NUTRITION AND 

DIETETICS 

 

EMPLOYABILITY SKILLS 

 

 



EMPLOYABILITY SKILLS  

SYLLABUS 

 

Unit  1: Life Skills 

Self Awareness- Good Health Good Life - Goal Setting & Time 

Management. 

Unit 2 : Life Skills 

 Greetings and Small Talks - Body Language and Professional 

Grooming- Professional Communication -Money Management. 

Unit 3 : Career & Business Skills 

 Resume Preparation – Preparing for an Interview-1 – Preparing for 

an Interview –II, Interview Practice. 

Unit 4 : Career & Business Skills 

 Group Discussion – Job Opportunity – Presenting a Project – 

Workplace Ethics – Participation in Meetings. 

Unit 5 : Career & Life Skills 

 MOM and Report Writing – Problem Solving – Critical Thinking – 

Conflict Management. 

 



TRINITY COLLEGE FOR WOMEN, NAMAKKAL 

III B.Sc., CHEMISTRY, III B.Sc., PHYSICS , III B.Sc., MATHEMATICS, 

III B.Sc., NUTRITION AND DIETETICS 

NAAN MUDALVAN CLASSTIME TABLE 

2025-26 EVEN SEMESTER 

DATE 

DAY/ 

HOUR 

1 2 3 4 5 

12.02.2026 Thursday  III B.Sc., CHEMISTRY, III B.Sc., PHYSICS , III B.Sc., MATHEMATICS, 

III B.Sc., NUTRITION AND DIETETICS 

13.02.2026 Friday III B.Sc., CHEMISTRY, III B.Sc., PHYSICS , III B.Sc., MATHEMATICS, 

III B.Sc., NUTRITION AND DIETETICS 

16.02.2026 Monday III B.Sc., CHEMISTRY, III B.Sc., PHYSICS , III B.Sc., MATHEMATICS, 

III B.Sc., NUTRITION AND DIETETICS 

17.02.2026 Tuesday III B.Sc., CHEMISTRY, III B.Sc., PHYSICS , III B.Sc., MATHEMATICS, 

III B.Sc., NUTRITION AND DIETETICS 

18.02.2026 Wednesday III B.Sc., CHEMISTRY, III B.Sc., PHYSICS , III B.Sc., MATHEMATICS, 

III B.Sc., NUTRITION AND DIETETICS 

19.02.2026 Thursday III B.Sc., CHEMISTRY, III B.Sc., PHYSICS , III B.Sc., MATHEMATICS, 

III B.Sc., NUTRITION AND DIETETICS 

20.02.2026 Friday III B.Sc., CHEMISTRY, III B.Sc., PHYSICS , III B.Sc., MATHEMATICS, 

III B.Sc., NUTRITION AND DIETETICS 

 

 

 



 

TRINITY COLLEGE FOR WOMEN 

(Arts and Science) 

NAMAKKAL-637 002, TN, State, India. 

www.trinitycollegenkl.edu.in 

Naan Mudhalvan 

Proudly organizes 

Employability Skills  

 

Name and Designation of the Resource Person 

Mr. M. MAGESHKUMAR 

TRAINER 

NAANDI FOUNDATION 

THIRU VI KA INDUSTRIAL ESTATE  

GUINDY 

CHENNAI -600 032 

 

Date : 12.02.2026, 13.02.2026, 16.02.2026 to 20.02.2026 ( 7 days)  

Venue : ICT Hall, Science block 

 



Naan Mudhalvan Programme: Employability "Skills" 

 

Under the auspices of Naan Mudhalvan, Trinity College for Women, 

Namakkal, conducted the seven-day Naan Mudhalvan Programme titled 

"Employability Skills" on February 12th, 13th, 16th, 17th, 19th, and 20th, 2026.  

 

Mr. M. Mageshkumar, Trainer, NAANDI Foundation, Thiru-Vi-

Ka Industrial Estate, Guindy, Chennai, was the resource person. 

       Mr. M. Mageshkumar covered various employability skill topics, such 

as,  good health is  a good life, goal setting, body 

language, professional grooming, professional communication, career and business 

skills (including resume preparation, group discussion, and 

strategies for interview appearance, etc.), problem-solving skills, money 

management, time management, critical thinking, conflict management, etc. 

All the members of Naan Mudhalvan of the college made arrangements. 
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TRINITY COLLEGE FOR WOMEN, Namakkal -637002 

NAAN MUDHALVAN 

PERIYAR UNIVERSITY-FACULTY DEVELOPMENT PROGRAMME 

STAFF ATTENDED LIST 

EVEN SEMESTER 2025-2026 

                EMERGING TECHNOLOGY FOR EMPLOYABILITY 

        GENERATIVE AI – GOOGLE 

SYLLABUS: 

 



  

TIME TABLE/SCHEDULE 

MRS.S.BHUVANESWARI 
 

 1 2 3 4 5 

I I BCA (ICT)  
III AI & DS 

EC7 III BCA /LIB III AI &DS SEC8 

II  

III AI & DS 

EC7 

( NM) 

 III AI &DS SEC8 I BCA /PT 

III  III BCA ( NM)  I BCA 
III AI & DS 

EC7 ICT (NM) 

IV  III AI DS EC7 I BCA 
III BCA (ICT)  

V 
III AI & DS 

EC7 
 III BCA (NM) III BCA  

VI IBCA –LAB 1   

 

MRS.M.KIRUTHIKA 
 

 1 2 3 4 5 

I 
I CS B 

DM 
III CS B SEC8 I CS B DM  III CS B / LIB 

II  II BCA SEC6 III CS B III CS B SEC8 III CS A (NM) 

III  III CS B (NM)    

IV III CS B.NET LAB III III CS B (NM) III CS A 

V 
 

III CS B.NET LAB III 
III CS A III CS B 

VI III CS B (ICT) 
III CS A 

(NM) 
III CS A  II BCA SEC6 



  

TRINITY COLLEGE FOR WOMEN, 

Namakkal -637002NAAN MUDHALVAN 

PERIYAR UNIVERSITY-FACULTY DEVELOPMENT 

PROGRAMMESTAFF ATTENDED LIST 

EVEN SEMESTER 2025-2026 

FDP Programme under the Naan Mudhalvan Scheme 
 

The FDP Programme from  15/12/2025 to 20/12/2025  in the premises of Periyar 

University,Salem 

 

On behalf of Trinity College for Women, the following faculty members 

took part in that FDP. 

The Programme details were as follows:- 

S. 

No 

Date (s) of 

FDP 

Name & Designation of 

the Faculty 
Name of the 

Generic Name 

Name of the 

Cour 

se (s) 

Seme

ster 

01 15/12/2025 
to 20/12/2025 

Mrs.S.BHUVANESWARI 
AP in CS Trinity College 
for Women,Namakkal 

26NMSD06-
EMERGING 
TECHNOLOGY 
FOR 
EMPLOYABILITY 

 
Generative AI -

Google 

 

 
VI 



 

 

 

  
 

PHOTOS: 
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TRINITY COLLEGE FOR WOMEN, NAMAKKAL DEPARTMENT OF 

COMPUTER SCIENCE 

NAAN MUDHALVAN FACULTY DEVELOPMENT PROGRAM 
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STUDENTS ATTENDANCE 

 
 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 



 



  

TRINITY COLLEGE FOR WOMEN, NAMAKKAL DEPARTMENT OF 

COMPUTER SCIENCE 

NAAN MUDHALVAN FACULTY DEVELOPMENT PROGRAM 

III BSC CS, III BCA,III BSC CS AI&DS 

STUDENTS INTERNAL MARK SHEET 
 

 



 
 

 

 

 



 



  

 

 

 

 

 

 

 

 

 

 

 

                         TRINITY COLLEGE FOR WOMEN, NAMAKKAL  

                                 DEPARTMENT OF COMPUTER SCIENCE 

NAAN MUDHALVAN FACULTY DEVELOPMENT PROGRAM 

III BSC CS, III BCA,III BSC CS AI&DS 

STUDENTS EXTERNAL MARK SHEET 

 

 



 

 





 



 



 



 



 



 

 

 

TRINITY COLLEGE FOR WOMEN, NAMAKKAL 

 

 

NAAN MUDHALVAN 2025-26 

EVEN SEMESTER 

 

III B.COM & B.COM(CA) 

 

 

EMPLOYABILITY SKILLS 



 

 



EMPLOYABILITY SKILLS 

SYLLABUS 

 
Unit1: Life Skills 

 

Self Awareness - Good Health Good Life-Goal Setting &Time 

Management. 

Unit2: Life Skills 

 

Greetings and Small Talks – Body Language and Professional 

Grooming- Professional Communication -Money Management. 

Unit3:Career & Business Skills 

 

Resume Preparation – Preparing for an Interview-1 – Preparing for 

an Interview –II, Interview Practice. 

Unit4:Career &Business Skills 

 

Group Discussion–Job Opportunity – Presenting a Project– 

Workplace Ethics – Participation in Meetings. 

Unit5:Career & Life Skills 

 

MOMandReportWriting –ProblemSolving –CriticalThinking – 

Conflict Management. 



TRINITY COLLEGE FOR WOMEN, NAMAKKAL 

III B.COM & B.COM (CA) 

NAAN MUDALVAN CLASS TIME 

TABLE 2025 - 26 EVEN SEMESTER 

 

DATE 

DAY/ 

 

HOUR 

 

1 

 

2 

 

3 

 

4 

 

5 

12.02.2026 Thursday 
 

IIIB.COM & B.COM(CA) 

13.02.2026 Friday IIIB.COM & B.COM(CA) 

16.02.2026 Monday IIIB.COM & B.COM(CA) 

17.02.2026 Tuesday IIIB.COM & B.COM(CA) 

18.02.2026 Wednesday IIIB.COM & B.COM(CA) 

19.02.2026 Thursday IIIB.COM & B.COM(CA) 

20.02.2026 Friday IIIB.COM & B.COM(CA) 



Programme on Employability Skills          

          Under the auspices of Naan Mudhalvan, Trinity College for Women, Namakkal, conducted a 

placement training programme titled “Employability Skills” on 12th, 13th, 16th to 20th February 2026 in 

the College premises.  Mr.RamamoorthiKannan, Trainer, Naandi Foundation, Thiru. Vie. Kaa. Industrial 

Estate, Guindy, Chennai was the resource person. 

          The resource person highlighted various employability skills, such as, communication skills, body 

language, subject skills, team working, critical thinking, problem solving, time management, stress 

management, money money management, self-management, resilience, requirement of flexibility, 

updating the current affairs, innovation, creativity, emotional intelligence, etc., 

         All the members of NaanMudhalvan of the Institution made the arrangements. 
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